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Initial operation began as Nagai Bellows.

Applied for a patent for the silk screen method of manufacturing bellows.
Completed development of the "Nabell Series" specifically designed
materials for camera bellows (Nabell 3 & 6).

Granted patent for the silk screen method of manufacturing.
Established our company, Nagai Bellows, Inc.

Developed bellows hoods which were equipped with reflective interior for
laser paths.

Initialized association with JPEA (Japan Photographic Enterprises
Association).

Opened our Yamaguchi factory.

Participated PHOTOKINA exhibition, first time, in Germany.

Re-organized from Nagai Bellows, Inc. to Nabell Corporation.

Our new material, ANUL, for medical tables passed the UL standard in the
USA.

File NO. E162566. UL94-VTM-0.

Held grand opening of sales office in Tokyo.

Initial investment made by Nagoya Small and Medium Business Investment
& Consultation, Ltd.
Held grand opening of Yamaguchi factory in Abu Town, Yamaguchi Prefecture.

Registered our trademark in UK.
Developed a sensor bellows for laser path and applied for a patent.

Announced joint development with Nichiden Corporation for mass-produced
standard bellows.

Awarded the 31st Development Encouragement Award from the Medium
and Small Business Research Institute, for our bellows for laser path.
Nabell USA Corporation officially established.

Started sales and technical contract with Moeller Werke GmbH in Germany.

Granted patent for table lift bellows named FALTA.
Started mass-production for laser sensor bellows
and AF bellows at Yamaguchi factory.

Mass-production of C-arm table bellows for GE (OEC) began at Nabell
USA.

Testing and research of the Bellows for the clean room application began.
Endurance test of WR bellows for robots has begun in Mie factory.

Akira Nagai (president) received the award for persons of merit in Science
and Technology of the Culture, Sports, Science and Technology Minister
prize for development of the Bellows for the laser path.

Adopted a new five years plan, "Start 21"
Opened a new office in KOREA.
Mie factory acquired ISO14001.

Opened a new factory for sheet metal in YAMAGUCHI.. (N-Tech)
Yamaguchi Factory acquired ISO14001.

Mie & Yamaguchi Factories acquired ISO9001

Entered into a technical contract for metal telescopic bellows with
KEYARROW(TAIWAN) Co., Ltd.

Akira Nagai (president) awarded a prize for contributing the region
community. (by the Nikkan Kogyo Shimbun, Ltd.)

Norio Nagai was assigned as new president of Nabell Corporation, CEO of
Nabell USA Corporation.

Akira Nagai was assigned as chairperson.

Mr. Don Stewart was assigned as president of Nabell USA Corporation.

Exhibit our high-speed covers for machine tool in JIMTOF 2006.
Prepare for establishing a new factory at Yume-police in Iga city, for making
bellows of Bella-Flex series.

Bella-Flex Factory started operations.
Selected as one of Japan's 300 Exciting Monozukuri (Manufacturing) SMEs.
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Haiseiden
(The Haiku Poetry Master's Pavilion)

[gaHDIAE

19724E8 A F NV HAF B OIFIFHOICH S B EHE DO R TH L EBFCL S
ZHITEL72.

BLZ300EFNICAIEHE O XM THLAE OB E R (5 —8) X iR
HEOZRB2THRIZ [ REEPSIRODNTHEEHD R | O 2R ToE T (17304E%) . K
#(1%)

T PEOHIZ, 672FITRELHARE RO KOWETHY . KL R T-E R KiEA
BYAR o7 THORLR R E RO ARREEOZ FINRKEOHERZ) 225, Lk it %
BCTHHICE LT TL RO U X IR A5 5 @ E T MO DI THYEL 72,
LR TR A 2 R ) Ze T O - S5 o 7T L7z,

[TEH IR RICE ST ZDOTE N LS FEREREEDIE T, Fm, BE D
LONE I FRBEMN A N — L WITBIZEZ THOHIZREL TENDET,

UL R DHADH AT EB2S RO F V7 a—A)b (Global +Local)
BEELTENDET,

The stone wall thirty meters high is
No.1 in Japan. It is known as a location
place of the movie "Kagemusha" directed
by world-famous Akira Kurosawa.

Ueno Castle

Message from IGA

In 1972, Nabell Corporation was given birth in the district called IGA-UENO,
located in the middle of the main island of Japan, and famous for the origin of
NINJA (Japanese traditional spy or like CIA)

The ancestor of the founder, merchant in IGA, Kyousuke Kyoya (Pen Name in
Haiku : Ichiro), made a "haiku"(Kotatu kara Toko no Kakee wo Namida kana)
27 days after the death of his master, Matsuo Basho. "Haiku" is one of Japanese
traditional poems expressing everything by only 17 phonetic symbols. He died
in 1730.

Also, the IGA area is a historically famous place. From the year of ancient
coup d'etat called "Jinsin no Ran" which was one of the biggest battles taken place
in 672 between then Prince Royal Ootomo and younger brother of then Emperor,
Prince Ooama, and through middle centuries until modern ages, IGA has been
playing a very important role as an information, transportation & distribution
center connecting Nara (ancient capital) and the Tokai district. Particularly, in
the battle ages, the NINJA was very active as a professional intelligent service
man, collecting and transmitting strategic information.

Depending on the times, "Information" has been changing in terms of form,
content and methods, Nabell always intends to transmit the information from our
customers to the world, by transforming them into the form of "Functional
Covers" From the country side of Japan, IGA-UENO, we have succeeded from our
ancestors, we, Nabell Corporation will globalize our organizations to the world-wide
market.
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Create Values out of Nothing
(Review the past to know the future)

In manufacturing Bellows, it goes without saying that the importance of
specified knowledge of machinery engineering, electrical, chemical, fiber and
metals, etc. have been needed regardless of the times and we should review the
academic knowledge our predecessors left to us.

However, we believe there should be "more" in addition to those studies.
Constant and strong research and a practical mind for aiming to reach the ideal
goal is inevitable and indispensable in the origin of manufacturing. Nothing will
be changed from the thoughts which only the knowledge gained by analyzing the
present situation.

With or without specified knowledge, in order to comply with customers'
satisfaction, Nabell will try our best to "Create Value out of Nothing" to develop
new products.

A creative mind-set and innovation will bring new technology. This is Nabell's
motto!

We feel happy to keep such a mind-set.
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About the Bellows : Strategic Area

In Chinese character [Jyabaral, means "abdomen of snake" Since a snake
can move forward by moving its elastic body, we have been calling an "elastic ob-
ject" as "Jyabara"

We can find a similar device called "Fuigo" which was used in old days to
blow wind when making iron. English "Bellows" originated and was derived
from this. As the culture of human-beings has developed, we have been utilizing
the character of elasticity in the process of searching for solutions in various
fields, such as umbrellas, hand-fans, canopies for wagons and street cars, fishing
rod or tri-pods etc.

Approximately 35 years ago, Nabell started the business by manufacturing
"Jyabara" for cameras. To focus the images attained through the lens perfectly
on the film, the "Jyabara", the Bellows' tilting function is indespensable for
durability, light-shielding ability, and fineness of appearance which are very
important characteristics of "Jyabara" (Bellows)

After years passed, the concept of "Jyabara" has been expanded to widely
cover many types of equipment which will extend when necessary and contract
when not necessary. We have developed many types of "Jyabara" for the other
industrial areas as well. Some examples are: table covers for medical instruments,
covers for laser-light path, driving parts of measuring instruments and arm-covers
for robots etc.

Along with these new fields, the variation of the characteristics required for
the development of "Jyabara" has been extended to inquiries such as anti-dust
and oil, water-proof, flammability resistance and safety. Further more, with
bio-technology and nano-technology in the fore front, we are now facing the need
to study and develop new "Covers" to be used in the field where the elasticity is
not essentially required.

We are now defining "Jyabara" as " a functional cover" and are trying to develop
our products with this omnidirectional point of view.

Our general concept for "Jyabara" is strategically flexible to meet with future
innovations.
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Our Strategy for the World-Wide Market

In the "borderless" age, the very characteristic features (necessary functions)
in each fields where "Covers" are required are common world-wide.

We, Nabell Corporation, have a very strong and aggressive will to continue
on proposing our products and transmitting information to world-wide markets
under the business partnership with our U.S. subsidiary company, Nabell USA,
or even with our domestic and overseas competitors whose business cultures are
different from ours, yet can be evaluated competitive with us, and through our
overseas agents.

(As of 2007, we will deal with U.S.A. / Germany / China / Israel / Korea / Taiwan /
Malaysia / India / Canada / Hong Kong / Sweden / Switzerland)

For the Profit of End-Users

We believe it is most important to make our proposal through "Jyabara"
most effective and valuable to the end-users as well as to our agents (direct
customers)

We continue trying our best to satisfy our customers while checking and giving
our ear to customers' essential demands.

Through being evaluated by end-users, our name will be established and the
name will become popular in the market.

Positive Thinking

Nabell Group operates under this philosophy:

Against all kinds of difficulties, we should be positive to conquer them. We should
accept our mistakes or failures which may occur without any intention, but should
take necessary and immediate action to solve the problem in order not to repeat
the same mistake. It is important to have a "brave mind" whenever we come across
such a situation.

Instead of being negative in self-reflection, the first positive step towards the
result should be taken as soon as possible without any hesitation.
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NEXT 35 years 2007-2042
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Social Contributions

Our goal for social contributions are two-fold:

One is as being a Company and the other as being an individual.

As a Company, we are trying to develop beautiful products that other companies
cannot compete with while providing total services including design proposals
and "after-sales follow-up" with our customers.

Through manufacturing the products to comply with end-users' satisfaction
as well as direct customers (agents), we wish to contribute to the society.

As an individual, we are targeting to organize our company for our employees
so that everyone involved can realize the meaning of their social existence and
feel happy for their lives.

Our motto is "Manufacturing products is developing human-beings" and our
final goal is to become "Only One" in above two points.

For Next 35 Years. 2007 —2042

We, Nabell Corporation will continue on pursuing all kinds of possibilities
and technical innovations on "Jyabara" and wishing to propose the products
pursued for the fineness.

Succeeding in our corporate identity "Create Values out of Nothing" for the
next generation, we will continue in our aggressive social contributions to satisfy
our customers.

We seek your everlasting support and cooperation with our company, and
extend to you our sincere regards.
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